
• Create	  a	  user-‐friendly	  and	  attractive	  website	  	  
• Re-‐design	  print	  materials	  such	  as,	  brochures,	  

enrollment	  packets,	  handouts,	  etc.	  

• Donations	  for	  the	  Homeless	  
o Set	  up	  jars	  on	  public	  places	  with	  school	  

logo/name	  for	  tips	  
o Post	  in	  front	  of	  a	  public	  place	  ringing	  a	  bell	  

for	  donations	  with	  a	  noticeable	  but	  
unobtrusive	  sign	  accompanying	  bell-‐

ringers	  
• Community	  Services	  

o Adopt	  a	  Highway	  to	  get	  school’s	  name	  on	  
a	  public	  sign	  

o Have	  kids/parents/faculty	  participate	  in	  
eco-‐friendly/other	  community	  happenings	  

to	  get	  the	  schools	  name	  associated	  with	  
community	  events	  

• Fundraisers	  
o Post	  in	  front	  of	  highly	  trafficked	  stores	  to	  

sell	  brownies,	  etc.	  for	  the	  school	  
o Door-‐to-‐door	  candy	  sales	  for	  kids	  to	  

present	  themselves	  as	  students	  of	  the	  
school	  and	  raise	  money	  

• Ribbon	  Day	  with	  Community/Parents	  
o Newspaper	  ads	  highlighting	  community	  

event(s)	  for	  the	  school	  
o Newspaper	  write-‐ups	  about	  events	  after	  

they	  take	  place	  
o Give	  fliers	  to	  parents	  to	  invite	  friends	  

• Promotional	  products	  	  
• Co-‐branding	  with	  Piggly	  Wiggly	  

o Reusable	  bags	  
o Coupons,	  etc.	  	  

St.	  Mary’s	  Strategic	  Marketing	  Plan	  	  
By	  Web	  Ninjas	  to	  be	  implemented	  by	  approx.	  December	  2012	  	  
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Increase	  Awareness	  

Make	  locals/others	  aware	  
of	  the	  school	  and	  get	  

involved	  	  

Increase	  Enrollment	  

Increase	  enrollment	  
minimally	  by	  10	  students	  

• Academic	  Achievements	  
o Students	  from	  St.	  Mary’s	  have	  and	  

overall	  higher	  academic	  score	  vs.	  

public	  schools	  
o Students	  a	  better	  opportunity	  to	  

succeed	  in	  High	  School	  and	  continue	  
on	  to	  College.	  

o St.	  Mary’s	  should	  add	  this	  information	  
in:	  newsletters,	  brochures,	  view	  

books,	  Facebook,	  and	  website	  
• Testimonials	  

o Parents	  value	  other	  parents’	  opinions	  
• Referral	  Program	  	  

o St.	  Mary’s	  already	  have	  this	  program	  
implemented;	  should	  use	  something	  

tangible.	  For	  example,	  a	  card	  
• Award	  students	  with	  scholarships	  for	  high	  

achievement	  	  
• Values	  that	  are	  taught	  in	  the	  curriculum	  and	  

how	  they	  will	  benefit	  students	  	  


